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Companies which have pros-
pered for over a century often 
have one thing in common: a 
driving philosophy that allows 
them to prosper in any business 
environment. Japanese water 
and geological engineering firm 
Nissaku has used its commitment 
to putting human resources first 
and improving society through 
new technology to push its indus-
try forward for over 110 years.

Nissaku has three main divi-
sions: well construction; geologi-
cal surveys; and advanced civil 

engineering specifically related 
to disaster protection. The com-
pany employs personnel from 
a wide range of backgrounds 
to ensure it provides novel so-
lutions, which include its MVP 
360-degree underwater cam-
eras, patented Renewell Well 
Repair Method, as well as the lat-
est AI and IoT-related solutions. 

Behind all these innovations 
is Nissaku’s commitment to im-

proving lives, as demonstrated by 
the company’s projects in Africa, 
South America and the Middle 
East, which were carried out 
through Japan’s Official Develop-
ment Assistance program. “Our 
company aims to help raise the 
quality of life in these areas by 
providing clean water,” stresses 
president Naoki Wakabayashi. 

As Nissaku aims to expand in 
Vietnam as it has with successful 
projects in Nepal, the company is 
always looking for partners with 
knowledge of the local market to 
help carry out its ambitious proj-
ects. This expansion is not driven 
by profit, but by a focus on people. 
“Profit is not the most important 
thing,” says Mr. Wakabayashi. 
“Sustaining the business is in the 
middle and at the top is social and 
human capital, which is the most 
valuable asset for any company.”

Villagers gathering at a new 
water supply facility (Zambia)

SfM and LiDAR using UAV for 
3D topographic analysis

Through well construction, geological survey work and advanced civil engineering 
technologies for disaster prevention, Nissaku is paving the way for universal access to 
clean water through its activities in Africa and Asia.

Japan’s Nissaku creating social value through 
geological engineering excellence

“Our company philosophy 
is to contribute to society 
with a combination of 
traditional and cutting-
edge technology. We 
would like to use our 
technologies to help 
areas where accessing 
water is difficult.”

Naoki Wakabayashi,  
President, Nissaku Co., Ltd. 

www.nissaku.co.jp

A company that has made signifi-
cant contributions to the energy 
and water industries through its 
screen technologies, Nagaoka gen-
erates 84% of its turnover from 
overseas markets. Recent years 
have seen the company devote 
more resources to its water divi-
sion in a bid to achieve the U.N. Sus-
tainable Development Goals and 
help address the world’s growing 
water crisis through its business.

According to Nagaoka presi-
dent and CEO Yasuhisa Umezu, 
“only about 3% of the Earth’s wa-
ter is fresh water and even less is 
currently drinkable.” Fortunately, 
with its CHEMILES technology, 

the company has a solution. “The 
unique feature of our CHEMILES 
technology is that we take under-
ground water and remove harmful 
substances from it without using 
any chemicals,” he adds. 

The company also boasts a High-
speed Seabed Infiltration System 
(HiSIS), which is used by desalina-
tion facilities specializing in under-
ground seawater intake, and has 
the potential to accelerate what 
is traditionally a complex process. 

With interest in its technologies 
already coming from public water-
work companies, Mr. Umezu is keen 
to emphasize that Nagaoka is also 

targeting private enterprise. “We 
supplied a number of CHEMILES 
to food and beverage companies 
in domestic and overseas markets.” 
Co-creation, meanwhile, is “indis-
pensable for future growth.”

Looking to the future, Mr. Umezu 
acknowledges that Nagaoka’s shift 
to water will have an impact on their 
overseas presence. Vietnam, how-
ever, is a likely focus. “Vietnam has 
very low labor costs, is geographi-
cally well placed and is a politically 
neutral country,” Mr. Umezu says.

Adjusting its priorities has 
brought Nagaoka increased in-
ternational recognition and mul-
tiple awards. The launch of its 

CHEMILES technology, a product 
with truly global appeal, means 
further success could be just 
around the corner.  

An acknowledged player in the petrochemical industry, Nagaoka is revising its 
priorities by focusing on water intake and purification systems to meet the U.N. 
Sustainable Development Goals and enhance its global brand. 

Nagaoka International sails forth into unfamiliar waters 

“Our uniqueness is to 
focus on underground 
water, which is 
considered an untapped 
and underlying natural 
resource.”

Yasuhisa Umezu,  
President & CEO, Nagaoka 
International Corporation

www.nagaokajapan.co.jp

HiSIS

CHEMILES

Nagaoka screens




